their own traditional cultures. Bowditch uses the Western categories of "capitalism" and "socialism" in analyzing Ghanaian business culture and how it needs to change. As he sees it, the challenge is for African nations to participate in the "global free-enterprise system" or "worldwide capitalism" (pp. 126, 173) . In contrast, there is "the family-based African socialism that governs traditional family and village life" (p. 95). He states that "African socialism" is "not a political movement but a sociological phenomenon" and writes of "the challenges to capital accumulation by a fierce African, family-based socialist tradition" (p. 152, 181) . But traditional African cultures do not fit into the categories of the contemporary West. The fact that the family is important has nothing to do with state ownership of the means of production. Both capitalism and socialism, as well as all compromises between them, are incompatible with traditional African cultures, because they are materialistic. Bowditch writes of "a one-world philosophy, called free-enterprise democracy", and maintains that "Ghana will have to develop both a competitive national economy and a free-enterprise management culture" (pp. xvii, 70). The challenge for Ghana and other African nations, however, is to develop a philosophy of business management that will enable them to increase productivity and reduce poverty without destroying the traditional family and religious faith. Such a philosophy of management must be rooted in neither Adam Smith nor Karl Marx, but in traditional African philosophy.
While not distinguishing African from Western philosophical traditions, Bowditch does provide insightful suggestions concerning what a theory of business management appropriate for Ghana and other African nations might look like. Because the family is so important, "every responsible and respected business in Ghana will have to care for the life, village, and families in its orbit" (p. 160). Religious faith is also inseparable from business: "Divinities simply cannot be ignored when undertaking anything of importance in one's life, and business is no exception" (p. 165). What Ghana needs is a theory of business management, unlike anything the contemporary West can offer, consistent with these truths. Although Bowditch's book is written primarily for business and development practitioners, it contains citations of scholarly works and insights that could be incorporated into a philosophical theory of Ghanaian or African business management.
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